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CARWISE

CARVWVISE

CAREWISE is an all-inclusive website that allows
users to trade-in or sell their current car, buy their
next preowned car, get extended warranty, financing
and insurance.
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2 / Empathize

Participant 1

Age: 48

Fiace: Mississauga

Gender: Non-blanany
Owcupation: Service Technology
Ethricity: Asian

Michael: Because you recently bought a car and you b
ask you a few questions, OK?

Participant 1: Yes.

Michaasl: OF, so the frst guestion ks, when did youw pun
Participant 1: April First.

Michael: Ok, snd was that the ondy time that yeu purck
the seript

Participant 1: No | bought a. four cars and.
Michael: What was the last time that vou bought a car’
Particlpant 1: 2006

Michasl: K, well. What happenad? What happenad in
didn't happen in the previcus experiencet What was th
saparience to the to the ones before?

Participant 1: & whale ot better, becaies lagt time | be
anline. Inatead of going to a deakrship,

Michael: How was that experienoe?

Participant 1: Amazing.

Michawsl: Can you espiain wivy?
Particlpant 1: Becausa | didn't haws to deal with not ha

Michael: And what do you say. bullshit of the salespers

Participant 4

Age: 18

Place: Brampton

Gaender: Farmake

Decupation: Furfitune Designer
Ethnicity: White

Michaal: Wihan dio you purchases your ISt car and was it the only time?
Partlclpant 4: Tha last car purchasad was In 2014, and that was the last car, It was the thind
cair | have ever purchased,

Michasl: And when was the time before that?

Participant 4: In 2000, 3012, sormy

Michael: And what happened in your last purchase that was different from the 301
parchasa?

Participant 4: 50 we purchased a different type of vehicle. And. Yeah, 0 it's & different
type of vehicle that we needed,

Michael: And you went from what to what?

Particlpant 4: 5o from a small SUV to a truck, 50 my husband needed it for work purposes.
Michael: And did you shap arcund and how many places did you go to before you bought
your bruck?

Participant 4 | trust. 50 we checked oul & few dealerships that he was interested in
bacause the car i mainty for bim, 5o e want 1 teo of thies differant dealerships that do
sedl the type of truck that he was looking for. And then si4e we looked onlng, mastly on
AutoTrader. And. And yeah, | think that's it. ard then we ended up finding something anline
on AutoTrader, but it was from a dealershap. So then we ended up going to that dealership,

Michaasl: 5o was it like a proper ke the proper name brand dealarship or was it ke a.
Participant 4: Yep it was a GM dealership?

Michael: Cool 5o how did vou puschase your car? Well, that's Kind of how we did. How did
you purchace your eaf anling manufacturer dealership or & uted car dealarship? 5o we

Blresdy want 1o Ehat daslarsheg.
Particlpant 4: Yaah. 50 it was the dealership, but It was a used vehicie| OK.
Michael: And wivy did you choose that method over other methods to purchagse your car?

CARWISE

| first needed to know when the interviewees bought
their last vehicle and what their experiences were like.
| wanted to know if they experienced any pain points
throughout their car search, car buying, car selling,
financing, or insurance processes.

| then wanted to find out what they would change

about each step along their journey of buying a new
or used car.

MICHAEL MONIZ



3 / Empathize CARWISE

| started to understand that buying a car was an extremely frustrating
process for all but one of my interviewees.

Empathy maps gave me the initial insights needed to begin

pinpointing the user’s pain points. | then created these aggregated
empathy maps that represented my interviews as a whole.

M MICHAEL MONIZ



4 / Empathize

M

CARWISE

Personas.

This was the perfect opportunity to look at the goals,
characteristics and needs of the larger user groups.

| needed to identify patterns in their behaviour that might further
point to common pain points that my interviewees experienced.

MacBook Pro
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User Story

Lucy

As someone that doesn’t know much
about cars, | want to be able to easily
find a certified pre-owned car, so that |
can get to work and school knowing
that it's safe to do so.

March/April 2021 MICHAEL MONIZ
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March/April 2021 MICHAEL MONIZ
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This exercise helped me Identify improvement

opportunities & reduced the impact of designer bias.

Buying a certified pre-owned car with little knowledge of cars.

Searches online

> Search websites she knows.

> Search on Google for
additional resources.

» Searches for third-party
reviews.

> Searches dealerships in her
area.

> Annoyed that she has to go to
10+ sites to get the info see
needs.

> Doesn't understand the terms
that are used.

> Provide a centralized place to
get customer reviews of cars.

> Provide details about cars
that's easy to understand.

Asks her family for help

> Calls up her parents.

> Calls up her coustin's.

> Confused. Each family member
that she speaks to has a
contridictory opinion about the
different car manufacturers.

> Provide pros/cons of different
car manufacturers.

> Provide user reviews of each
make and model.

Calls several dealerships

> Calls several dealerships to

find the model that she's decided

on.

> Leaves vmails at several
locations.

> Asks if there's a guarantee for
the car.

> Frustrated that she's wasteing
her time calling all these
dealerships to find the car she
decided on.

> Frustrated that it takes

dealerships a day or two to reply.

> Provide a search tool that will
pinpoint the exact make and
model that she wants.

>Provide a 1 year
pumper-to-pumper guarantee.

Goes to dealership

> Asks questions.
> Goes on atest drive.

> Looks at other cars.

> Pressured to buy a different car
that she didn't want.

> Frustrated that there's hidden
costs when she's at the end of
the buying process.

> Have a sidebar that lists all the
fees and prices of the items that
she's put in her cart.

> Provide visable upfront prices
along the buying process.

Applies for financing Buy insurance

> Provides credit card,
employment, and other critical
information needed to apply.

companies.

> Provide personal info.
>Look online for banks and

> Look online for insurance

CARWISE

financial institutions that will
finance her car.

> Frustrated that there's no

pre-approval for financing. She
doesn't want to wait for days to
find out if she's been approved.

> Annoyed that she has to
provide so much sensitive info.

> Pre-approval financing aption.

> Safe and secure work flow to
provide us with her info.

> Provide 3-party quotes -
guaranteed within minutes.

Buying a car with an average amount of knowledge about cars.

Searches online

> Does an indepth online search
of the cars he likes.

> Searches for third-party
reviews of those cars.

> Looks up the price of parts,
general maintenance, insurance
and financing.

> Frustrated that all the
information is scatter throughout
the internet.

> Wishes that there was a
centralized place to find out
costs.

> Provide a star system with how
expensive things are for each
car.

> Provide customer reviews of
each make and model.

Emails dealerships

> Emails several dealerships for

each car he's interested in with a

prices that he's willing to pay.

> Frustrated that many of them
don't even reply.

> Provide prices that are fixed
prices so that customers don't
have to negotiate.

Goes to dealership

> Goes on several test drives see
and feel if it's the car for him.

> Annoyed that the salesperson
keeps trying to get him to buy
something he doesn’t want.

> Hates the sales pitch.

> Provide a 7-day/500km grace
period to test and feel the car.

> Provide a 100% money-back
guarantee.

Applies for financing

> He prefers to get financing
from the bank he deals with.

> MNothing.

> Provide 3-party guotes -
guaranteed within minutes so
that he can compare with the
rates of his banlk.

MICHAEL MONIZ
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Competitor type

Indirect

Indirect

Direct

Direct

Direct

Direct

Direct

Analyzing competitors gave me a well-rounded foundation of knowledge about other car-selling websites

in the market. It helped me create a product that was helpful and unique which added value for users.

. Third-Party
Link Reviews Search Bar
https://unhaggle. NO YES
com
https:/[www.carc YES YES
omplaints.com
https://www.aut NO YES
otrader.ca
https://www.car NO YES
gurus.ca
https_:{,’www.ont NO YES
ariocars.ca
https://www.carv NO YES
ana.com
https://carnex.ca NO YES

Maintenance
Expense

NO

YES

NO

NO

NO

NO

NO

Certified

Pre-owned

N/A

N/A

YES

YES

NO

YES

YES

Basic Info

MINIMAL

YES

YES

YES

YES

YES

YES

Fees up Front

N/A

N/A

NO

NO

NO

YES

YES

Pre-approved
Financing

N/A

N/A

THROUGH
DEALER

THROUGH
DEALER

THROUGH
DEALERS

YES

YES

CARFAX

N/A

N/A

NO

NO

NO

YES

YES

Insurance Quotes

N/A

N/A

NO

NO

NO

NO

NO

Financing
Questionnaire

N/A

N/A

NO

NO

NO

YES

YES

Negotiating

SERVICE AT
EXTRA COST

N/A

YES

YES

YES

NO

NO

Transparant

NO

YES

YES

YES

NO

YES

YES

VIN

N/A

N/A

NO

YES

NO

YES

YES

Simple/Easy to
Navigate

YES

YES
TOO MANY ADS

YES

YES

YES

YES

YES

Easy to Find Info  Call Seller Directly

YES

YES

TOO MUCH

CLICKING

YES

YES

YES

YES

YES

N/A

N/A

DEALER
/OWNER

DEALER
JOWNER

DEALER
JOWNER

YES

YES

Flexible Payment
Options

N/A

N/A

THROUGH
DEALERS

THROUGH
DEALERS

THROUGH
DEALERS

YES

YES

Car Delivered
Home

NO

N/A

NO

NO

NO

YES

YES

CARWISE

Message/Update
s/Comments

N/A

COMMENTS

MESSAGES

MESSAGES

MESSAGE

MESSAGE

MESSAGE

Competitive Audit

Tons of Car
Pictures

NO

NO

YES

YES

YES

YES

YES

Trade-in Option

NO

NO

DEALER
JOWNER

DEALER
JOWNER

DEALER
JOWNER

YES

YES

MICHAEL MONIZ
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HOW ITWORKS COMTACT LIS »w

FINANCE SEARCHCARS  SELL/TRADE @ ASH v

My website will let users sell or trade-in their car, buy a preowned car,
purchase extended warranty & car insurance, and get financing which will
affect those who don't have a lot of free time or knowledge about cars by
providing them with full transparency and by providing all the information they
need to make a fully informed decision.

| will measure the effectiveness by the number of sales recorded vs. the

number of cars that have been returned after the 7-day trial.

a\r

|
" MacBook Pro
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This initial user flow helped me picture
the steps users would take as they
moved through the app’s receipt
capture and filing flow.

It helped me determine:

e What actions the users would take
in the app.

o What decisions they would have
to make.

e What screens they would
experience after taking action or
making a decision.

M

CARWISE

’[ PRODUCT ARCHIVE }

SEARCH CAR

MAKE/MODEL/YEAR

b[ HOMEPAGE }

b[ SINGLE PRODUCT PnGE} [

[ a®
]1 |

UPLOAD DRIVER'S
LICENSE

4 PAGES
TRADE-IN FLOW

{ —

REDIRECTED TO

3 PAGES 1

UPLOAD VOID ’
INSURANCE FLOW J

CHECK

INSURANCE CO.

.——P[ PURCHASE REVIEW

: .

— — — —_— —_— — — — — —_— —_— — — — — — — — — — — — — — — — — —

MICHAEL MONIZ
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M

[ HOMEPAGE ]

[ FINANCING ] [ INSURANCE ] [ RECALL/FIXES ] [ ACCOUNT ] [ CARLISTINGS ] [ TRADE-IN ] [ CART ] [

INVESTIGATIONS

REGISTER

ADD A COMPLAINT

MESSAGE CENTRE

NEWS

NOTIFICATION CENTRE

Knowing the users, their goals, and their
behaviours are key to effective IA.

ABOUT ]

[ SINGLE PRODUCT ] [ SNAP A RECEIPT ] [ CHECKOUT ]

BUYING

SELLING

CERTIFIED CARS

EXTENDED WARRANTY

CUSTOMER REVIEWS

FAQs

CARWISE

MICHAEL MONIZ
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M
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M
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18 / Prototype 1

. -

SEARCH FROM THOUSANDSOF CARS

LOREM IPSUM

Mercedes

‘ ‘ A-Class Hatch ‘ ‘

Search ‘ ‘

Lorem Ipsem

Lorem Ipsem

e

Lorem Ipsem

Lorem Ipsem

=]

Lorem Ipsem

Lorem Ipsem

LEARN EVERYTHING YOU NEED
TO KNOW BEFORE YOU BUY

——— m— —— e
——— mm— p——— R ——
T X-X-X"

‘ ‘ Civic ‘
Search ‘

Lorem Ipsum Lorem Ipsum Lorem Ipsum Lorem Ipsum
Lorem Ipsum Lorem Ipsum Lorem Ipsum Lorem Ipsum
Lorem Ipsum Lorem Ipsum Lorem Ipsum Lorem Ipsum
Lorem Ipsum Lorem Ipsum Lorem Ipsum Lorem Ipsum

Lorem Ipsum ¢ 2021

CARWISE

MICHAEL MONIZ



19 / Prototype 1

M
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21 / Testing 1

# The study is accessible for ue with a screen reader.

you 1o comnpiate & list of tasks, T=— —-

you by sayiing "Frompt #1, pron
your fesdback a5 we Qo along,
this website. 50 please take you

Seanaro

o narme 5 ASh, wou'ne 41, and
subirios after ving in the city £
naed & car o get arcand and ¥
hirm. Mo that it's been & yaar |
car. You Google “used cars™ on

Yous nothce that the website off '

through a trade-in offer, they h
financing and they provide gque
achantage of al four.

Pleate open the link and begin

(At shop archive pape)
Prompt 1: Dd you notica mone
Prompt: What was the differen

(At Parsonal Dotals page
Prompt & What did you find cf
up until this point?

[YEST) How would you change

(NO?) Is thore anything youwe |

Participant Gubdance: From ti
filled in far you. For exarmple, iy
through the information and ha

tha veskesite theoughout this pu |

take pdvaniage of the trade-in
insurance,

At Extended Warranty page)

Ky
Performance
Il ators

(KP1s)

Prompt 3: What did you find b | -

(YES T} How would you chanpe
(NO?) I there amything you we

{4t Financing pacge)

& [n this usability analyshs, 'm going to describe a scenario (o you and ask

Tithe: Website for buytng used cars.

Author: Michael Moniz, U Designer, michast@hallomichasl.ca
Stakeholders: Google UX Design Professional Certificate
Dt Aprill 22, 2021

Project background: | wanted to expldoos the nner working of the used
car industry in Canada and 2ee if it could be improved,

Research goals: How might we build an all-inclushme website that gives
buryers everything needed ta make an nformed decigion abaut the used
car they're about 1o buy, This website will ghve prospective biper: piace
of mind and a serse of security beciuse the company fully inspects sach
car and does & thorough history check before resaliing it The decislons
made in this study will make it sasier for people 1o connect with quality
Cars.

Arg participants albhe 1o find a car and start the purchasing flow aasily?
Are partkcipants able 1o explore and find the background of the vehicle
type?

Ane participants abls 1o easily obtain car financing?

Are participants able 1o easily obtaln car insurance?

Are parlicipants abke 1o effectively by a car with ittle or no problems
along the purchasing flow?

Tirrse o task
Usar grmor rates
System usability scabe (SUS)

Moderated usabiity study

Lecathon: Ontarko, Canada, remate (each participant will complate the
study in their own home - over Zoom)

Dade: Sessions will talke place during the week between April 23, 201,
and April 24, 2021,

» Length: Each sassion wil last 10-20 minutes, based on & st of prompts,

Compansation: No compensation,

Usars with diverse abiiitles and perspectives who ae locking to buy a
e Car

Twvo mades, two females, one nonbinary individual, betwesn the ages of
20 and &0 years ok,

CARWISE

| asked myself these key questions and set out to find the answers:
How long does it take for the user to snap a photo of their receipt and
attach it to their transaction?

Are there parts of the user flow where users get stuck?

Are there design changes | can make to improve the user experience?
Is there anything that users want to see added to this feature?

Are there any reasons why users wouldn't use this feature?

MICHAEL MONIZ
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After running my usability test | found that, generally
speaking, there wasn't much friction with the flow
throughout the full car buying process.

4 of 5 participants were confident and spoke in a positive
tone throughout the usability test.

MICHAEL MONIZ
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Navigation: Buying Flow

Supporting evidence from the usability study.

o 3 of 5 participants had issue with the buying flow.

“Shouldn't the option be at the there?" (P2)

M

Personal Details
About 5 Minutes

Trade-in
About 5 Minutes

Extended Warranty
About 5 Minutes

Personal Details

Lorem Ipsum

CARWISE

— First Name

Ash

= Date of Birth

January 15, 1980

Pickup or Delivery
About 5 Minutes

Financing
About 5 Minutes

Driver’s License
About 5 Minutes

Personal Details

— Address, Line 1

123 Test St.

Payment
About 5 Minutes

— Address, Line 2

Review Order
About 5 Minutes

— City

Toronto

Insurance
About 5 Minutes

\/ Same as Delivery Address

MICHAEL MONIZ



24 | Testing 1 CARWISE

— First Name — Suffix

|
Smith None v

Progress: Buying Flow .- RO

416-555-1234

Supporting evidence from the usability study.

e 2 of 5 participants didn’t realize that they had to scroll down to the bottom of the

page and suggested that the “save & continue” button should also be seen

above the fold.

Postal Code

‘ A1A 1A1

“l didn't realize that | had to scroll down"” (P1) Ontario v

SAVE & CONTINUE

Rﬁ\] MICHAEL MONIZ
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" 2020 CAR MAKE
\" >/ CARMODEL 20/-00

_ B Review Order
ff»riinr?.lﬁa " '@] Lorem Impum
(] [ ]
Review Page: Totals not Displayed |
About 5 Minutes I:'\Y/:I =t
" YOUR PURCHASE
2020 CAR MAKE/MODEL $25’000 |
e V) o o~ 2 W i
Supporting evidence from the usability study. | cai |
e 1of 5 participants didn't see the total floating at the top and wanted Bk or Debey @ gol?éﬂ‘}?o E&;@MC - $12,459
the total to be displayed on the review page.
v =
. N EXTENDED WARRANTY + $1,500
“Shouldn't there a total amount on the review page before | confirm? I PACKAGEY |
o V)
(P1) - Eai
FINANCING
s Ca V) 48 MONTHS $293/mo
Ejuite—wmt)n[:h?r 5 Edit :
CAR PICKUP | MILTON $0
MAY 3, 2021 change pate
>

[J\\'/(!J MICHAEL MONIZ
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Trade-in Sequence

Supporting evidence from the usability study.
e 1 of 5 participants brought up that they got confused at part 1 of 3 in the trade-in flow. They said
that three forms came up for part 1 when logically each should have been slit. There should have

been 5 parts.

"I kept exiting because | didn't see myself progressing through the prompts, so | thought | was doing

something wrong."” (PO)

=)

[.MJ MICHAEL MONIZ
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Z

-

& | need to change the side nav to read “Complete” when done.

& |need to change the order of the buying steps to flow better.

& | need to add a progress bar on the trade-in and insurance flows.

& | need to add additional financing month options.

& | need to amalgamate the trade-in flow (part 1) into one form.

CARWISE

MICHAEL MONIZ
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Homepage Responsive Design

CARWISE

Buy & Sell

Pre-owned cars with the peace
of mind you deserve

Mercedes-Benz v AMG C-Class v Al v

= ¥

Search CARWISE Pease-of-mind
Certified Cars Sell or Trade-in

Search from thousands of pre-owi
PO day/SO00K limited v

Get a hassle-free quote in minute:
Kedley Blue Book price guara

FIRANCE  SEARCHCARS  SELL/TRADE @ s~

B R

No-Obligation
Loan Calculator

maacting your eredit score

Learn everything there is to know about
your future pre-owned car

Mercedes-Benz

CARWISE Financing How it Works?
123 Yonge 5t Why finance with CARWISE? Buying from CARWISE
Taronta, ON
MSA 141 Get Pro-Qualified Sell or Trade-in
Loan Calculator All About our Certified Cars
@ in f

Sell/Trade

Sedl or Trade-in my car

ORI money car payments without

About CARWISE

About us

Customes Reviews

Vehicle Protection

CARWISE =

Buy & Sell

Pre-awned c

Mercodes-Benz

AMG C-Class "

o ==
Search CARWISE
Certified Cars

thoysands of pre-owm £ars

SO00Km limited war

&

Pease-of-mind
Sell or Trade-in

No-Obligation
Loan Calculator

Learn everything there is
to know about
your future pre-owned car

CARWISE

Financing How it Works?

Sell/Trade About CARWISE
® in §f @

CARWISE

MICHAEL MONIZ
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e Flow rearranged to make more sense

Q Additional “Save & Continue" added

e Total purchase price added

M

Car Buying Flow

CARWISE

CARVWVISE

f‘m‘ 2020 Mercedes-Benz
E AMG C-Series

Review Order

FINANCE  SEARCH CARS

Car Reserved For:

5:00

VEHICLE PURCHASE
[ 2020 CAR MAKE/MODEL $68,338.71 J
" - N
TRADE-IN
2019 HONDA CIVIC - $16,459
% S
rd o %
EXTENDED WARRANTY
CARWISE PREMIUM COVERAGE + $3,950
& A
' e N
CAR PICKUP | MILTON $0

MAY 3,2021 Change Date

Review Order
About 5 Minutes

PURCHASE TOTAL
INCL. TAXES $55,829.71

~

Edit

FINANCING

72 MONTHS $873.00/mo

o

CONFIRM & COMPLETE

HOW ITWORKS v

$55,829.71

CONFIRM & COMPLETE

MICHAEL MONIZ
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M

e Progress bar was changed

Q Pages 2 & 3 were amalgamated into one

Trade-in Flow

We need the most accurate info to get you the best value for your car

VIN LICENSE PLATE

VIN
2T1BURHE71C120239

SAVE & CONTINUE

Get Your Offer

BASIC INFORMATION

We need the most accurate info to get you the best value for your car

— KILOMETRES
24,952

— POSTAL CODE

- A1A 1AL

COLOUR

. RED

SILVER
PINK

BEIGE

TRANSMISSION

Auto, CVTI-S

. GREY
. BLACK
. GOLD
. BROWN

(v) wHirTe
. PURPLE
. ORANGE

YELLOW

DRIVETRAIN

FWD

ENGINE

4-Cyl, 2.0

SAVE & CONTINUE

CARWISE

MICHAEL MONIZ
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This updated user flow reflects a more
realistic flow in the real world.

CARWISE

[
v
SEARCH CAR
—_ P b[ HOMEPAGE } o= MAKE/MODEL /YEAR P PRODUCT ARCHIVE } P| SINGLE PRODUCT PAGE} [

/ /L BASIC INFO
J/ \ -
’ \ /
YMEN +— B 4—{: o — { 6 PAGES ] l
\ \RRANTY? TRADE-IN FLOW
N / /
/ N\ .\
s S 74 ‘_LV
rd .

d'\
,I
UPLOAD DRIVER'S UPLOAD VOID } > » i 3 PAGES 1 REDIRECTED TQO
LICENSE CHECK ’[ PURCHASE REVIEW Lo\ e [ INSURANCE FLOW J > INSURANCE CO.

—_— — — — — — —_— — — — — — —_— — — — — —_— — — — — — — — — — — — —

MICHAEL MONIZ
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After running my second usability test, all users were
successful in buying a car with no or little hesitation.

MICHAEL MONIZ
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"Select File"” — Hard to see

Supporting evidence from the usability study.
1 of 5 participants said that they needed to think a little too much to upload their
driver's license. They suggested a secondary colour for the button.

"l was on a roll and | paused for a second at this point. The button should be
highlighted in a different colour to pop out.” (P1)

Driver’s License

Driver’s License: Front

DROP FILE TO UPLOAD

SELECT FILE

CARWISE

Driver’s License: Front

DROP FILE TO UPLOAD

SELECT FILE

MICHAEL MONIZ
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Input form adjustments

Supporting evidence from the usability study.

1 of 5 participants suggested that the select buttons (a) colour conflicts with the
"save & continue” buttons.

1 of 5 participants suggested that “other” options should be added to the form.

“The colour conflicts with the action button of ‘save & continue'” (P1)

M

NO ACCIDENTS

Get Your Offer

HISTORY & CONDITION

We need the most accurate info to get you the best value for your car

Has your car been in an accident?

Does your car have any issues that would stop us from driving it?

Does your car need mechanical repairs or display dashboard warning lights?

M Engine (eg. Check engine light on dashboard)

| | Transmission
N/ Air Conditioning
I: Electrical (eg. SRS/airbag light on dashboard

|_' Tire Pressure (eg. TPMS/tire pressure light on dashboard

Are there any modifications to your car (Ex. Suspension, engine, etc.)?

Does your car have any exterior damage?

M Scuffs, Scratches, or Chips
l_ Fading Paint
E{ Dents or Dings

|— Rust

Does your car have any interior damage behind normal wear?

| ¥ J Noticeable Stains

—_— -

CARWISE

MICHAEL MONIZ



38 / Testing 2 CARWISE

& | need to change the colours of the buttons.

& | need to add an “other” checkbox and input field for answers.

és
Pl
-
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Prototype

Third Iteration




40 / Prototype 3

e All buttons have been changed to the secondary colour

e An "other" option with input field was added to each question

e The "“select file" button was changed to the secondary colour

Driver’s License

Driver’s License: Front

. == .

DROP FILE TO UPLOAD
OR

Get Your Offer

HISTORY & CONDITION

We need the most accurate info to get you the best value for your car

Has your car been in an accident?

NO ACCIDENTS 1 ACCIDENT 2+ ACCIDENTS

Does your car have any issues that would stop us from driving it?

| “
N =

Driver’s License: Front

DROP FILE TO UPLOAD
OR

SELECT FILE

= =m = @

Does your car need mechanical repairs or display dashboard warning lights?

E’ Engine (eg. Check engine light on dashboard)
|:| Transmission

Q’ Air Conditioning

[ | Electrical (eg. SRS/airbag light on dashboard

g pressure light on dashboard

Are there any modifications to your car (Ex. Suspension, engine, etc.)?

Does your car have any exterior damage?

Q‘ Scuffs, Scratches, or Chips
|:| Fading Paint
Q’ Dents or Dings

D Rust
[ ] other

CARWISE

MICHAEL MONIZ



41 / Prototype 3 CARWISE

e

|

wa

e

\
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MacBook Pro




43 / Style Guide

N0V
BUY NOW ® oo
e

RN

#D60D1C

#B6B6B6

Lato

Bold

#16D1A6

H#HEGEGEG

Regular

#166DD1

#FDEBED

#FSF5F5

Lato

Regular

MacBook Pro

Light

CARWISE

MICHAEL MONIZ




44 / Final Thoughts

Before starting this project | knew absolutely nothing about the car buying experience. But throughout the interview
process, | quickly realized that buying a car is a frustrating and shady business. From trying to sell you rust protection
without having a standardized price list so they can recuperate the money lost during negotiations to leveraging
winter protection mats to pacify customers in order to make them feel like they accomplished something during the
negotiation process. | heard countless horror stories that made my user experience journey for this project extremely

easy to navigate.

The major pain points were selling their car at a fair price, buying a car from aggressive salespeople, and financing
that didn't break the bank. When conducting my usability testing | heard several people say “too bad this site
doesn't really exist!"” There's definitely a demand for this kind of car-buying experience in Canada.

CARWISE

HELLOMICHAEL.CA
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